AYS TO MAKE

UR EMAIL CAMPAIGNS TO
ARMERS AND RANCHERS
MORE POWERFUL.




e Define Terms
 The 5 Ways
 Summary

Before we begin. . .



THE CONVERSATION

, N\
Why are there so many suckers? A D
neuropsychologist explains &

If you have a mailbox, you probably get junk mail. If you have an email Adtroe

>m/why-are-there-so-many-suckers-a-neuropsychologist-explains-99980

@tion Systems

NIGERIAN PRINCES Al
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RESPONSE RATE: 0.00001%

5,000,000 = 50



GETTING ON THE SAME PAGE
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An, science, and sound - Sonos Newsletter Volume 1.5 SONOS To be honest. . Before you first he

Anyone else? - Hey Greg, Trust you've been getting good value from the PW Reports. Wanted to s
a phone script that tripled my meetings booked (inside) *
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THE WAY

WAYS

IT'S APROCESS
. WHICH GROUP ARE YOU IN?
- HI, BOB
« TOO MUCH?
« KICK-ASS USERS

+ 1
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IT’S A PROCESS

 Version A ‘VS. Version B

,
GRESSION ANALYSIS?
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2. SUBJECT LINE
3. PREVIEW PANE




WHICH GROUP ARE YOU! N2

Q*{:“ % ONE AND DONE?

ORANGE WINS!

GREEN ROCKS!

RED KILLS!

PURPLE YES!

YELLOW IS BEST!




PERSONALIZATION WORKS. . .
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UNTIL IT DOESN'T

Greg Chambers

CPI Corp. - OUT OF BUSINESS

DO YOU HAVE A STRONG DATA
HYGIENE GAME?




TOO MUCH?

WHAT'S THE EMAIL SENDING
UPPER LIMIT?

DRIVEN BY PERCEIVED VALUE

(THEIRS)
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KICK-ASS USERS
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Youk YOU DON'T
N A—ALWAYS

have to

B—BE

C—-CLOSING
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EXISTING CUSTOMER LIST

a favor. I'm trying to learn more about what my ag customers are
sted in. Could you answer a few questions for me?

Quick Q 1

Quick Q 27

AENT — COLD LIST OUTREACH

apologize for interrupting your day here. . .

am [your name] at [your company] and we believe we've discovered a
preakthrough [outcome] in [farm/ranch] — I'd like to schedule 20 minutes to
share how we help [your customers] get [a result] and how we guarantee it.
Can we schedule time to talk?”



IT'S APROCESS

WHICH GROUP ARE YOU IN?
HI, BOB

TOO MUCH?

KICK-ASS USERS
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PARTING GIFTS
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an Being’s Guide
usiness Growth

mple process for
ing the power of your
eople for growth

THE PERFECT
GROWTH FORMULA

A Balanced Appmu:h 1o Growing Your
Business Without Stress or Strain

The Perfect Growth Formula

A Balanced Approach to
Growing Your Business Without
Stress or Strain

GEN
COMPASS

Gen Compass

Learn more
Sign up at leadgencompass.com
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CONTACT A MARKETING COACH

© usfarmdata.com
% leadgencompass.com

< 800-960-6267

Info@usfarmdata.com
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